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ϝϫ΅ϣϟ΍�ϲϠϋ ϝϫ΅ϣϟ΍ ϡ

�ΔϳϠϛ��Ύρϧρ�ΔόϣΎΟ
��ϰΑέϋ�ΓέΎΟΗ��ΓέΎΟΗϟ΍

ϝΎϣϋ΍�Γέ΍Ω΍
έλϣ 28/05/1997 αϭϳέϭϟΎϛΑϟ΍ 1
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��ϰΑέϋ�ΓέΎΟΗ��ΓέΎΟΗϟ΍

ϝΎϣϋ΍�Γέ΍Ω΍
έλϣ 23/01/2007 έϳΗγΟΎϣ 2
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�Ε΍ΩΩΣϣ�ϝϳϠΣΗ�
�Δϣϳϗ�ΞΗ΍ϭϧϭ

�Δγ΍έΩ���ϝϳϣόϟ΍
�ϰϠϋ�ΔϳϘϳΑρΗ
�ωΎρϗ�˯ϼϣϋ

�ϝϭϣΣϣϟ΍�ϥϭϔϳϠΗϟ΍
��έλϣ�ϰϓ

ΓέΎΟΗϟ΍��Δϳϓϭϧϣϟ΍�ΔόϣΎΟ έλϣ 02/12/2012 ϩ΍έϭΗϛΩ 3

ΓέΎΟΗϟ΍��Δϳϓϭϧϣϟ΍�ΔόϣΎΟ έλϣ 02/12/2013
�Γ΍έϭΗϛΩ
�ϰϓ�ΔϔγϠϔϟ΍
ϡϭϠόϟ΍

4

ϲϔϳυϭϟ΍�ΝέΩΗϟ΍

ϡγϘϟ΍�ΔϳϠϛϟ΍�ΔόϣΎΟϟ΍ Δϔϳυϭϟ΍�ϝϐη�ΦϳέΎΗ Δϳϔϳυϭϟ΍�ΔΟέΩϟ΍ ϡ

ϝΎϣϋ΍�Γέ΍Ω΍��ΓέΎΟΗϟ΍�ΔϳϠϛ��Φϳηϟ΍�έϔϛ�ΔόϣΎΟ 17/01/2009 ΩϋΎγϣ�αέΩϣ 1

ϝΎϣϋ΍�Γέ΍Ω΍��ΓέΎΟΗϟ΍�ΔϳϠϛ��Φϳηϟ΍�έϔϛ�ΔόϣΎΟ 24/12/2012 αέΩϣ 2

ϝΎϣϋ΍�Γέ΍Ω΍��ΓέΎΟΗϟ΍�ΔϳϠϛ��Φϳηϟ΍�έϔϛ�ΔόϣΎΟ 25/12/2017 ΩϋΎγϣ�ΫΎΗγ΍ 3

ΓέΎΟΗϟ΍�ΔϳϠϛ��Φϳηϟ΍�έϔϛ�ΔόϣΎΟ 28/03/2023 ΫΎΗγ΍ 4

ΔϘϳυϭϟ΍�ΔϳΎϬϧ�ΦϳέΎΗ Δϔϳυϭϟ΍�˯ΩΑ�ΦϳέΎΗ Δϔϳυϭϟ΍ Δϳϔϳυϭϟ΍�ϪΟέΩϟ΍ ϡ

23/08/2020 ϡγϗ�αϳ΋έ ΩϋΎγϣ�ΫΎΗγ΍ 1
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08/03/200
9 07/03/2009
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�Ε΍έΩϗ�ϪϳϣϧΗ�ίϛέϣ
�αϳέΩΗϟ΍�Ϫ΋ϳϫ�˯Ύοϋ΍

Ε΍ΩΎϳϘϟ΍ϭ
έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ ϰϣϠόϟ΍�ΙΣΑϟ΍�ΕΎϳϗϼΧ΍ 1

15/03/200
9 14/03/2009 έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ ϝΎόϔϟ΍�νέόϟ΍�Ε΍έΎϬϣ 2

11/05/200
9 09/05/2009

�Φϳηϟ΍�έϔϛ�ϪόϣΎΟ
�Ε΍έΩϗ�ϪϳϣϧΗ�ίϛέϣ
�αϳέΩΗϟ΍�Ϫ΋ϳϫ�˯Ύοϋ΍

Ε΍ΩΎϳϘϟ΍ϭ
έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ
�ϰϓ�ϪϳϧϭϧΎϘϟ΍ϭ�ϪϳϟΎϣϟ΍�Ώϧ΍ϭΟϟ΍
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18/05/200
9 16/05/2009
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Ε΍ΩΎϳϘϟ΍ϭ
έλϣ �ΔϳγΎγ΍�ΓέϭΩ
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�ϲϓ�ΎϳΟϭϟϭϧϛΗϟ΍�ϡ΍ΩΧΗγ΍

αϳέΩΗϟ΍ 4

�ΔϳΑϳέΩΗϟ΍�Ε΍έϭΩϟ΍�ΕΎϧΎϳΑ

2023/08/28�ΔϋΎΑρϟ΍�ΦϳέΎΗ6�ϥϣ2�ΔΣϔλ



Φ˰ϳηϟ΍�έϔϛ�ΔόϣΎΟΔϳέ΍Ωϻ΍�ΕΎϣϭϠόϣϟ΍�ϡυϧ�ίϛέϣ ϝϣΎϛϟΎΑ�ϭοόϟ΍�ϝΟγ���ϭοϋ�ΔϟΎΣ�ϥΎϳΑ

ϭοόϠϟ�ΙϭΣΑϟΎΑ�Δϣ΋Ύϗ�

ΙΣΑϟ΍�ΦϳέΎΗ ΙΣΑϟ΍�ωϭϧ ΙΣΑϟ΍ ϡ

15/07/2022 Ωέϔϧϣ
�˯ϼϣόϟ�˯΍έοΧϟ΍�ΔϘΛϟ΍�˯ΎϧΑ�ϲϓ�έοΧϷ΍�ω΍ΩΧϟ΍�έΛ΃

�ϝΩόϣϟ΍ϭ�έοΧϷ΍�ϙηϠϟ�ρϳγϭϟ΍�έϭΩϟ΍��έλϣΑ�αϛΑέΎΗγ
�ΕΎγ΍έΩϠϟ�ΔϳϣϠόϟ΍�ΔϠΟϣϟ΍�ˬωϭϧϟ΍ϭ�ϲ΋ϳΑϟ΍�ϡΎϣΗϫϺϟ

˻˹˻˻�έϳΎϧϳˬΔϳέΎΟΗϟ΍ϭ�ΔϳϟΎϣϟ΍�ΙϭΣΑϟ΍ϭ
1

23/05/2022 Ωέϔϧϣ

Lurk or De-Lurk?: The Role of 
Participation Type and Sport Fanaticism 

in Understanding the Link Between 
Brand Community Identification and 

Oppositional Brand Loyalty, 
International Journal of Customer 

Relationship Marketing and 
��Management

2

09/04/2022 Ωέϔϧϣ
�ϥϣ�ΩΣϠϟ�Ύϧϭέϛ�ΔΣϧΎΟ�ϝυ�ϲϓ�ΎϫέϭΩϭ�ΔϳϣϳυϧΗϟ΍�ΔϫΎϛϔϟ΍
�ΔϳΑρϟ΍�ΔϳΎϋέϟ΍�ΔϣΩΧ�ϲλλΧΗϣ�ϱΩϟ�ϲϔϳυϭϟ΍�ϕ΍έΗΣϷ΍
�ΕΎγ΍έΩϠϟ�ΔϳϣϠόϟ΍�ΔϠΟϣϟ΍�ˬΦϳηϟ΍�έϔϛ�ΔυϓΎΣϣΑ�ΔϳϣϭϛΣϟ΍

˻˹˻˻�έϳΎϧϳˬΔϳέΎΟΗϟ΍ϭ�ΔϳϟΎϣϟ΍�ΙϭΣΑϟ΍ϭ
3

20/12/2021 Ωέϔϧϣ

The Reality of Green Human Resources 
Management (GHRM) practices in 
Green Stars Hotels in Egypt and Its 
relation with Green Creativity; An 

Applied Study on Green Star Hotels in 
Egypt", Arab Journal of Administration, 

�2021

4
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ϪϳγϳέΩΗϟ΍ 5

18/06/200
9 16/06/2009

�Φϳηϟ΍�έϔϛ�ϪόϣΎΟ
�Ε΍έΩϗ�ϪϳϣϧΗ�ίϛέϣ
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Ε΍ΩΎϳϘϟ΍ϭ
έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ ϡϳϠόΗϟ΍�ϰϓ�ϝΎλΗϹ΍�Ε΍έΎϬϣ 6

15/02/201
0 02/02/2010 ��Φϳηϟ΍�έϔϛ�ΔόϣΎΟ

ΔϳΑέΗϟ΍�ΔϳϠϛ έλϣ �ΔϳγΎγ΍�ΓέϭΩ
ϲϗέΗϠϟ ϰόϣΎΟϟ΍�ϡϠόϣϟ΍�Ω΍Ωϋ΍ 7

28/02/201
2 26/02/2012 Φϳηϟ΍�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ ϰϣϠόϟ΍�ΙΣΑϟ΍�ΏϳϟΎγ΃ 8

09/09/201
0 04/09/2010 Φϳηϟ΍�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ
�ϡϳϠόΗϟ΍�ϲϓ�ϩΩϭΟϟ΍�ϥΎϣο

ϲϟΎόϟ΍ 9

08/03/201
2 06/03/2012 Φϳηϟ΍�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ
�ϡΑϭϘΗϭ�ΕΎϧΎΣΗϣϻ΍�ϡυϧ

Ώϼρϟ΍ 10

22/03/201
2 20/03/2012 Φϳηϟ΍�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ ΔϧϬϣϟ΍��Ώ΍Ω΃ϭ�ΕΎϳϛϭϠγ 11

13/08/201
2 11/08/2012 Φϳηϟ΍�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ ϰϣϠόϟ΍�ΙΣΑϟ΍�Γέ΍Ω· 12

03/08/200
9 02/08/2009 Φϳηϟ΍�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ΍�ΓέϭΩ

ϲϗέΗϠϟ ICDL 13
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10/07/2021 Ωέϔϧϣ
�ϕΩϧϔϠϟ�ΔϳϋΎϣΗΟϻ΍�Δϳϟϭ΅γϣϠϟ�ϝϳϣόϟ΍�ϙ΍έΩ·�Ε΍ΩΩΣϣ

�ϝΩόϣϟ΍�έϭΩϟ΍��έοΧϻ΍�ϝϭΣΗϟ΍�Ύϳ΍ϭϧϭ�έλϣΑ�˯΍έοΧϟ΍
�ΩϠΟϣϟ΍�_�Δϳ΋ϳΑϟ΍ϭ�ΔϳέΎΟΗϟ΍�ΕΎγ΍έΩϠϟ�ΔϳϣϠόϟ΍�ΔϠΟϣϟ΍�ˬωϭϧϠϟ

˻˹˻˺�ˬ˼�ΩΩόϟ΍�ˬ˺˻
5

15/05/2021 Ωέϔϧϣ

Decomposing Customer Engagement 
Effect between Marketer and User 

Generated Content and Repurchase 
Intention in Online Airline Service 

Community, International Journal of 
˻˹˻˺���4��Online Marketing 11

6

06/11/2020 Ωέϔϧϣ

�Εϭλϟ΍�ϰϠϋ�Ϫϳγϭ΅έϣϭ�Ω΋ΎϘϟ΍�ϥϳΑ�ΔϳϟΩΎΑΗϟ΍�Δϗϼόϟ΍�έΛ΃
�ϲϠϋ�ϖϳΑρΗϟΎΑ�ΔϳϣϳϠόΗϟ΍�Δϗ΍Ωλϟ΍�ρϳγϭΗΑ�ϥϳϠϣΎόϟ΍�ϡϋ΍Ωϟ΍
�ΔϠΟϣ�ˬΔϳΑέϐϟ΍�ΔυϓΎΣϣΑ�ΔϳϣϭϛΣϟ΍�ΕΎϳϔηΗγϣϟΎΑ�ϥϳϠϣΎόϟ΍
�˯ΎΗηϟ΍�ˬ9�ΩΩόϟ΍�ˬ6�ΩϠΟϣϟ΍�ΓέλΎόϣϟ΍�ΔϳέΎΟΗϟ΍�ΕΎγ΍έΩϟ΍

�̀˽˺�̀˹̀�ΔΣϔλϟ΍�ˬ˻˹˻˹�ϊϳΑέϟ΍ϭ

7

14/09/2020 Ωέϔϧϣ

�ϲρΧΗ�ϡϠϋ�ϭΣϧ�ΩϫΎηϣϟ΍�ϙϭϠγ�ϲϓ�ΓέΛ΅ϣϟ΍�ϝϣ΍ϭόϟ΍
�Δγ΍έΩ���ϩΎΑΗϧϻ΍�ΏΫΟ�ϰϠϋ�ΎϫέΛ΍ϭ�ΏϭϳΗϭϳϟ΍�ϥϼϋ΍

�ΔϠΟϣ�ˬΔϳέλϣϟ΍�ΔϳϣϭϛΣϟ΍�ΕΎόϣΎΟϟ΍�Ώϼρ�ϰϠϋ�ΔϳϘϳΑρΗ
�˯ΎΗηϟ΍�ˬ9�ΩΩόϟ΍�ˬ6�ΩϠΟϣϟ΍�ΓέλΎόϣϟ΍�ΔϳέΎΟΗϟ΍�ΕΎγ΍έΩϟ΍

̀̀˼�̀˽˻�ΔΣϔλϟ΍�ˬ˻˹˻˹�ϊϳΑέϟ΍�ϭ

8

12/08/2020 Ωέϔϧϣ
���Δ˰ϳϣϳυϧΗϟ΍�Δϧρ΍ϭϣϟ΍�ϙϭϠγ�ϰϠϋ�ϲϣϳυϧΗϟ΍�αϳϳγΗϟ΍�έΛ΃
�ΔυϓΎΣϣΑ�ΔϳϠΣϣϟ΍�ίϛ΍έϣϟΎΑ�ϥϳϠϣΎόϟ΍�ϰϠϋ�ΔϳϘϳΑρΗ�Δγ΍έΩ
6�ΩϠΟϣϟ΍�ΓέλΎόϣϟ΍�ΔϳέΎΟΗϟ΍�ΕΎγ΍έΩϟ΍�ΔϠΟϣ�ˬΦϳηϟ΍�έϔϛ
�́́˻�855�ΔΣϔλϟ΍ˬ˻˹˻˹�ϊϳΑέϟ΍ϭ�˯ΎΗηϟ΍�ˬ9�ΩΩόϟ΍�ˬ

9

19/12/2019 Ωέϔϧϣ

The impact of Team's identification 
Congruence between Football 

Celebrities and Fans on Celebrities 
Credibility,Advertising, and Brand",I 

nternational Journal of Online 
Marketing, 2019

10

14/12/2019 Ωέϔϧϣ
�Εϳϭϛϟ΍�ΔϟϭΩΑ�ϡΎόϟ΍�ωΎρϘϟΎΑ�ϥϳϠϣΎόϟ΍�ΕΎϫΎΟΗ΍�ϑϳλϭΗ
�ΔϠΟϣ��ΔϳϣϳυϧΗϟ΍�Δϟ΍ΩόϟΎΑ�ΎϫέΛ΄Ηϭ�ϝϣόϟ΍�ϙέΗ�Δϳϧ�ϭΣϧ

�ˬ˻˹˺̂�ˬ6�ΩΩόϟ΍�5�ΩΟϣϟ΍�ΓέλΎόϣϟ΍�ΔϳέΎΟΗϟ΍�ΕΎγ΍έΩϟ΍
184.157�ΔΣϔλϟ΍

11

06/08/2019 Ωέϔϧϣ

The Mediating Role of Repositioning on 
The relationship Between Electronic 

Integrating Communication Marketing 
(E-IMC) and Loyalty: The Case of 

Commercial Banks in Egypt", 
International Journal of Online 

�Marketing, 2019

12

15/03/2019 Ωέϔϧϣ
�ϙϭϠγϟ΍�ϰϠϋ�ϲϠΧ΍Ωϟ΍�ϖϳϭγΗϟ΍�ΕΎγέΎϣϣ�ϖϳΑρΗ�έΛ΍
�ˬΕϳϭϛϟΎΑ�ΔϳϣϭϛΣϟ΍�ΕΎόϣΎΟϟΎΑ�ϥϳϠϣΎόϟ΍�ϯΩϟ�ϯέΎϛΗΑϻ΍

�˻˹˺̂�ˬΓέλΎόϣϟ΍�ΔϳέΎΟΗϟ΍�ΕΎγ΍έΩϟ΍�ΔϠΟϣ
13

20/12/2017 Ωέϔϧϣ

�ΥΎϧϣϟ΍�ϥϳΑ�Δϗϼόϟ΍�ϰϓ�ϰγϔϧϟ΍�ϝΎϣϟ΍�α΍έϟ�ρϳγϭϟ΍�έϭΩϟ΍
�ϰϠϋ�ΔϳϘϳΑρΗ�Δγ΍έΩ��ϰϔϳυϭϟ΍�ϕ΍έϐΗγϻ΍ϭ�ϰγϔϧϟ΍
�ˬ�Φϳηϟ΍�έϔϛ�ΔυϓΎΣϣΑ�ΔϳϣϭϛΣϟ΍�ΕΎϳϔηΗγϣϟΎΑ�ϥϳϠϣΎόϟ΍
41Ξϣ�ΔϳέΎΟΗϟ΍�ΕΎγ΍έΩϠϟ�Δϳέλϣϟ΍�ΔϠΟϣϟ΍ˬ2017ΩΩόϟ΍

390�271�ΕΎΣϔλϟ΍�1ωˬ
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14/08/2017 Ωέϔϧϣ
�ΔϛέΩϣϟ΍�ΔϣϳϘϟ΍�Ε΍ΩΩΣϣ�ϭΣϧ�˯ϼϣόϟ΍�ΕΎϫΎΟΗ΍�ϑϳλϭΗ
�ΔϳϘϳΑρΗ�Δγ΍έΩ��ΞΗϧϣϟ΍�Δϣϼόϟ�˯ϻϭϟΎΑ�ΎϬΗϗϼϋϭ�ϝϳϣόϠϟ
�ΔϠΟϣ�ˬ�έλϣ�ϲϓ�ϝϭϣΣϣϟ΍�ϥϭϔϳϠΗϟ΍�ΔϣΩΧ�˯ϼϣϋ�ϰϠϋ
�˻˹˺˻�ˬΔϳϓϭϧϣϟ΍���ΔόϣΎΟ�ΓέΎΟΗϟ΍�ΔϳϠϛ���ΓΩϳΩΟ�ϕΎϓ΃

15

06/03/2017 Ωέϔϧϣ

Customer Orientation Implementation 
Constructs in the Banking Sector: A 

Theoretical Construct Development and 
its Empirical Validation ,"International 

Journal of Online Marketing (JOM, 
�2017

16

18/02/2017 Ωέϔϧϣ

Muslim Service Quality Dimensions in 
the Tourism and Hospitality Industry: 

Construct Development and 
Measurement Validation", International 

Journal of Islamic Marketing and 
�Branding, 2017

17

17/02/2017 Ωέϔϧϣ

Brand Trust Determinants and 
Customer Switching Resistance: The 
Case of Mobile Phone Companies in 

Egypt", International Journal of 
Customer Relationship Marketing and 

�Management (IJCRMM, 2017

18

09/01/2017 Ωέϔϧϣ

The Impact of Rumors on Social media 
Sites in Behavior of Purchasing Food 

Products in the Egyptian Market", 
International Journal of Customer 

Relationship Marketing and 
Management (IJCRMM, 2017

19

02/01/2017 Ωέϔϧϣ

�ΥΎϧϣϟ΍�ϥϳΑ�Δϗϼόϟ΍�ϲϓ�ϲγϔϧϟ΍�ϝΎϣϟ΍�α΍έϟ�ρϳγϭϟ΍�έϭΩϟ΍
�ϰϠϋ�ΔϳϘϳΑρΗ�Δγ΍έΩ��ϲϔϳυϭϟ΍�ϕ΍έϐΗγϹ΍ϭ�ϲγϔϧϟ΍
��Φϳηϟ΍�έϔϛ�ΔυϓΎΣϣΑ�ΔϳϣϭϛΣϟ΍�ΕΎϳϔηΗγϣϟΎΑ��ϥϳϠϣΎόϟ΍
�˺ω�ˬ˽˺�ϊϣ�ΔϳέΎΟΗϟ΍�ΕΎγ΍έΩϟ΍�Δϳέλϣϟ΍�ΔϠΟϣϟ΍

�˻˹˺̀��˻̀˺�˻˹˺��ΕΎΣϔλϟ΍

20

09/12/2015 Ωέϔϧϣ

Integrating Smartphone Talking 
Applications Trust Switching Cost and 
Customer Switching Behaviour in the 
Mobile Phone Market The Case of ", 

International Journal of Customer 
Relationship Marketing and 

Management (IJCRMM, 2015

21

25/01/2015 Ωέϔϧϣ

Measuring Service Quality of the 
Muslim Friendly Hotels in England and 
its Impact on Behavioural Intention", 

International Journal of Customer 
Relationship Marketing and 
�˻˹˺˾��Management (IJCRMM

22

16/08/2014 Ωέϔϧϣ
Muslim Service Quality Dimensions: 
The Development of a Multiple Item 

Scale, BAM (British Academy 
˻˹˺˽��Management) conference
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�ΔϳϣϠόϟ΍�ΕΎϣϬϣϟ΍�ΕΎϧΎϳΑ

ΔϣϬϣϟ΍�ΔϳΎϬϧ�ΦϳέΎΗ ΔϣϬϣϟ΍�˯ΩΑ�ΦϳέΎΗ ΔόϣΎΟϟ΍���ΔϬΟϟ΍ ΔϟϭΩϟ΍ ΔϣϬϣϟ΍�ωϭϧ ϡ

26/02/2015 27/08/2014 ΍έΗϠΟϧΎΑ�ϪόϣΎΟ� ΓΩΣΗϣϟ΍�ΔϛϠϣϣϟ΍ ΔϳϣϠϋ�ΔϣϬϣ 1

�Ε΍έΑΧϟ΍�ΕΎϧΎϳΑ

ϰϟ΍�ΓέΗϔϟ΍ ϥϣ�ϩέΗϔϟ΍ ΔόϣΎΟϟ΍���ΔϬΟϟ΍ ΔϟϭΩϟ΍ ΓέΑΧϟ΍�ωϭϧ ϡ

29/01/2004 30/01/1999 �ΔϳϠϛ��Ύρϧρ�ΔόϣΎΟ
ΓέΎΟΗϟ΍ έλϣ αΑέΩΗϟ΍ 1

05/02/2009 05/02/2008
�ϡϭϠόϟ΍��Ε΍έΎϣϻ΍

�ϪϳϧΎγϧϻ΍
ϪϳϋΎϣΗΟϻ΍ϭ

Ε΍έΎϣϻ΍ έοΎΣϣ 2

08/03/2014 Ωέϔϧϣ

The impact of the psychological capital 
dimensions on employee well-being and 

knowledge sharing the case of 
kafrelsheikh university", New Horizons 

for Commercial Studies , Faculty of 
�Commerce , Menufiva University, 2014
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