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�ΕΩΩΣϣ�ϝϳϠΣΗ�
�Δϣϳϗ�ΞΗϭϧϭ

�ΔγέΩ���ϝϳϣόϟ
�ϰϠϋ�ΔϳϘϳΑρΗ
�ωΎρϗ�˯ϼϣϋ

�ϝϭϣΣϣϟ�ϥϭϔϳϠΗϟ
��έλϣ�ϰϓ

ΓέΎΟΗϟ��Δϳϓϭϧϣϟ�ΔόϣΎΟ έλϣ 02/12/2012 ϩέϭΗϛΩ 3

ΓέΎΟΗϟ��Δϳϓϭϧϣϟ�ΔόϣΎΟ έλϣ 02/12/2013
�ΓέϭΗϛΩ
�ϰϓ�ΔϔγϠϔϟ
ϡϭϠόϟ

4

ϲϔϳυϭϟ�ΝέΩΗϟ

ϡγϘϟ�ΔϳϠϛϟ�ΔόϣΎΟϟ Δϔϳυϭϟ�ϝϐη�ΦϳέΎΗ Δϳϔϳυϭϟ�ΔΟέΩϟ ϡ

ϝΎϣϋ�ΓέΩ��ΓέΎΟΗϟ�ΔϳϠϛ��Φϳηϟ�έϔϛ�ΔόϣΎΟ 17/01/2009 ΩϋΎγϣ�αέΩϣ 1

ϝΎϣϋ�ΓέΩ��ΓέΎΟΗϟ�ΔϳϠϛ��Φϳηϟ�έϔϛ�ΔόϣΎΟ 24/12/2012 αέΩϣ 2

ϝΎϣϋ�ΓέΩ��ΓέΎΟΗϟ�ΔϳϠϛ��Φϳηϟ�έϔϛ�ΔόϣΎΟ 25/12/2017 ΩϋΎγϣ�ΫΎΗγ 3

ΓέΎΟΗϟ�ΔϳϠϛ��Φϳηϟ�έϔϛ�ΔόϣΎΟ 28/03/2023 ΫΎΗγ 4

ΔϘϳυϭϟ�ΔϳΎϬϧ�ΦϳέΎΗ Δϔϳυϭϟ�˯ΩΑ�ΦϳέΎΗ Δϔϳυϭϟ Δϳϔϳυϭϟ�ϪΟέΩϟ ϡ

23/08/2020 ϡγϗ�αϳέ ΩϋΎγϣ�ΫΎΗγ 1
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ϲϗέΗϠϟ ϰϣϠόϟ�ΙΣΑϟ�ΕΎϳϗϼΧ 1

15/03/200
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ϲϗέΗϠϟ ϝΎόϔϟ�νέόϟ�ΕέΎϬϣ 2

11/05/200
9 09/05/2009

�Φϳηϟ�έϔϛ�ϪόϣΎΟ
�ΕέΩϗ�ϪϳϣϧΗ�ίϛέϣ
�αϳέΩΗϟ�Ϫϳϫ�˯Ύοϋ

ΕΩΎϳϘϟϭ
έλϣ �ΔϳγΎγ�ΓέϭΩ

ϲϗέΗϠϟ
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ϪϳόϣΎΟϟ�ϝΎϣϋϷ 3

18/05/200
9 16/05/2009
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˻˹˻˻�έϳΎϧϳˬΔϳέΎΟΗϟϭ�ΔϳϟΎϣϟ�ΙϭΣΑϟϭ
1

23/05/2022 Ωέϔϧϣ

Lurk or De-Lurk?: The Role of 
Participation Type and Sport Fanaticism 

in Understanding the Link Between 
Brand Community Identification and 

Oppositional Brand Loyalty, 
International Journal of Customer 

Relationship Marketing and 
��Management

2

09/04/2022 Ωέϔϧϣ
�ϥϣ�ΩΣϠϟ�Ύϧϭέϛ�ΔΣϧΎΟ�ϝυ�ϲϓ�ΎϫέϭΩϭ�ΔϳϣϳυϧΗϟ�ΔϫΎϛϔϟ
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˻˹˻˻�έϳΎϧϳˬΔϳέΎΟΗϟϭ�ΔϳϟΎϣϟ�ΙϭΣΑϟϭ
3

20/12/2021 Ωέϔϧϣ

The Reality of Green Human Resources 
Management (GHRM) practices in 
Green Stars Hotels in Egypt and Its 
relation with Green Creativity; An 

Applied Study on Green Star Hotels in 
Egypt", Arab Journal of Administration, 

�2021

4
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15/02/201
0 02/02/2010 ��Φϳηϟ�έϔϛ�ΔόϣΎΟ
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28/02/201
2 26/02/2012 Φϳηϟ�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ�ΓέϭΩ

ϲϗέΗϠϟ ϰϣϠόϟ�ΙΣΑϟ�ΏϳϟΎγ 8

09/09/201
0 04/09/2010 Φϳηϟ�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ�ΓέϭΩ

ϲϗέΗϠϟ
�ϡϳϠόΗϟ�ϲϓ�ϩΩϭΟϟ�ϥΎϣο

ϲϟΎόϟ 9

08/03/201
2 06/03/2012 Φϳηϟ�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ�ΓέϭΩ

ϲϗέΗϠϟ
�ϡΑϭϘΗϭ�ΕΎϧΎΣΗϣϻ�ϡυϧ

Ώϼρϟ 10

22/03/201
2 20/03/2012 Φϳηϟ�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ�ΓέϭΩ

ϲϗέΗϠϟ ΔϧϬϣϟ��ΏΩϭ�ΕΎϳϛϭϠγ 11

13/08/201
2 11/08/2012 Φϳηϟ�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ�ΓέϭΩ

ϲϗέΗϠϟ ϰϣϠόϟ�ΙΣΑϟ�ΓέΩ· 12

03/08/200
9 02/08/2009 Φϳηϟ�έϔϛ�ΔόϣΎΟ έλϣ �ΔϳγΎγ�ΓέϭΩ
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10/07/2021 Ωέϔϧϣ
�ϕΩϧϔϠϟ�ΔϳϋΎϣΗΟϻ�Δϳϟϭ΅γϣϠϟ�ϝϳϣόϟ�ϙέΩ·�ΕΩΩΣϣ

�ϝΩόϣϟ�έϭΩϟ��έοΧϻ�ϝϭΣΗϟ�Ύϳϭϧϭ�έλϣΑ�˯έοΧϟ
�ΩϠΟϣϟ�_�ΔϳϳΑϟϭ�ΔϳέΎΟΗϟ�ΕΎγέΩϠϟ�ΔϳϣϠόϟ�ΔϠΟϣϟ�ˬωϭϧϠϟ

˻˹˻˺�ˬ˼�ΩΩόϟ�ˬ˺˻
5

15/05/2021 Ωέϔϧϣ

Decomposing Customer Engagement 
Effect between Marketer and User 

Generated Content and Repurchase 
Intention in Online Airline Service 

Community, International Journal of 
˻˹˻˺���4��Online Marketing 11

6

06/11/2020 Ωέϔϧϣ

�Εϭλϟ�ϰϠϋ�Ϫϳγϭ΅έϣϭ�ΩΎϘϟ�ϥϳΑ�ΔϳϟΩΎΑΗϟ�Δϗϼόϟ�έΛ
�ϲϠϋ�ϖϳΑρΗϟΎΑ�ΔϳϣϳϠόΗϟ�ΔϗΩλϟ�ρϳγϭΗΑ�ϥϳϠϣΎόϟ�ϡϋΩϟ
�ΔϠΟϣ�ˬΔϳΑέϐϟ�ΔυϓΎΣϣΑ�ΔϳϣϭϛΣϟ�ΕΎϳϔηΗγϣϟΎΑ�ϥϳϠϣΎόϟ
�˯ΎΗηϟ�ˬ9�ΩΩόϟ�ˬ6�ΩϠΟϣϟ�ΓέλΎόϣϟ�ΔϳέΎΟΗϟ�ΕΎγέΩϟ

�̀˽˺�̀˹̀�ΔΣϔλϟ�ˬ˻˹˻˹�ϊϳΑέϟϭ

7

14/09/2020 Ωέϔϧϣ

�ϲρΧΗ�ϡϠϋ�ϭΣϧ�ΩϫΎηϣϟ�ϙϭϠγ�ϲϓ�ΓέΛ΅ϣϟ�ϝϣϭόϟ
�ΔγέΩ���ϩΎΑΗϧϻ�ΏΫΟ�ϰϠϋ�ΎϫέΛϭ�ΏϭϳΗϭϳϟ�ϥϼϋ

�ΔϠΟϣ�ˬΔϳέλϣϟ�ΔϳϣϭϛΣϟ�ΕΎόϣΎΟϟ�Ώϼρ�ϰϠϋ�ΔϳϘϳΑρΗ
�˯ΎΗηϟ�ˬ9�ΩΩόϟ�ˬ6�ΩϠΟϣϟ�ΓέλΎόϣϟ�ΔϳέΎΟΗϟ�ΕΎγέΩϟ

̀̀˼�̀˽˻�ΔΣϔλϟ�ˬ˻˹˻˹�ϊϳΑέϟ�ϭ

8

12/08/2020 Ωέϔϧϣ
���Δ˰ϳϣϳυϧΗϟ�Δϧρϭϣϟ�ϙϭϠγ�ϰϠϋ�ϲϣϳυϧΗϟ�αϳϳγΗϟ�έΛ
�ΔυϓΎΣϣΑ�ΔϳϠΣϣϟ�ίϛέϣϟΎΑ�ϥϳϠϣΎόϟ�ϰϠϋ�ΔϳϘϳΑρΗ�ΔγέΩ
6�ΩϠΟϣϟ�ΓέλΎόϣϟ�ΔϳέΎΟΗϟ�ΕΎγέΩϟ�ΔϠΟϣ�ˬΦϳηϟ�έϔϛ
�́́˻�855�ΔΣϔλϟˬ˻˹˻˹�ϊϳΑέϟϭ�˯ΎΗηϟ�ˬ9�ΩΩόϟ�ˬ

9

19/12/2019 Ωέϔϧϣ

The impact of Team's identification 
Congruence between Football 

Celebrities and Fans on Celebrities 
Credibility,Advertising, and Brand",I 

nternational Journal of Online 
Marketing, 2019

10

14/12/2019 Ωέϔϧϣ
�Εϳϭϛϟ�ΔϟϭΩΑ�ϡΎόϟ�ωΎρϘϟΎΑ�ϥϳϠϣΎόϟ�ΕΎϫΎΟΗ�ϑϳλϭΗ
�ΔϠΟϣ��ΔϳϣϳυϧΗϟ�ΔϟΩόϟΎΑ�ΎϫέΛ΄Ηϭ�ϝϣόϟ�ϙέΗ�Δϳϧ�ϭΣϧ

�ˬ˻˹˺̂�ˬ6�ΩΩόϟ�5�ΩΟϣϟ�ΓέλΎόϣϟ�ΔϳέΎΟΗϟ�ΕΎγέΩϟ
184.157�ΔΣϔλϟ

11

06/08/2019 Ωέϔϧϣ

The Mediating Role of Repositioning on 
The relationship Between Electronic 

Integrating Communication Marketing 
(E-IMC) and Loyalty: The Case of 

Commercial Banks in Egypt", 
International Journal of Online 

�Marketing, 2019

12

15/03/2019 Ωέϔϧϣ
�ϙϭϠγϟ�ϰϠϋ�ϲϠΧΩϟ�ϖϳϭγΗϟ�ΕΎγέΎϣϣ�ϖϳΑρΗ�έΛ
�ˬΕϳϭϛϟΎΑ�ΔϳϣϭϛΣϟ�ΕΎόϣΎΟϟΎΑ�ϥϳϠϣΎόϟ�ϯΩϟ�ϯέΎϛΗΑϻ

�˻˹˺̂�ˬΓέλΎόϣϟ�ΔϳέΎΟΗϟ�ΕΎγέΩϟ�ΔϠΟϣ
13

20/12/2017 Ωέϔϧϣ

�ΥΎϧϣϟ�ϥϳΑ�Δϗϼόϟ�ϰϓ�ϰγϔϧϟ�ϝΎϣϟ�αέϟ�ρϳγϭϟ�έϭΩϟ
�ϰϠϋ�ΔϳϘϳΑρΗ�ΔγέΩ��ϰϔϳυϭϟ�ϕέϐΗγϻϭ�ϰγϔϧϟ
�ˬ�Φϳηϟ�έϔϛ�ΔυϓΎΣϣΑ�ΔϳϣϭϛΣϟ�ΕΎϳϔηΗγϣϟΎΑ�ϥϳϠϣΎόϟ
41Ξϣ�ΔϳέΎΟΗϟ�ΕΎγέΩϠϟ�Δϳέλϣϟ�ΔϠΟϣϟˬ2017ΩΩόϟ

390�271�ΕΎΣϔλϟ�1ωˬ

14
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14/08/2017 Ωέϔϧϣ
�ΔϛέΩϣϟ�ΔϣϳϘϟ�ΕΩΩΣϣ�ϭΣϧ�˯ϼϣόϟ�ΕΎϫΎΟΗ�ϑϳλϭΗ
�ΔϳϘϳΑρΗ�ΔγέΩ��ΞΗϧϣϟ�Δϣϼόϟ�˯ϻϭϟΎΑ�ΎϬΗϗϼϋϭ�ϝϳϣόϠϟ
�ΔϠΟϣ�ˬ�έλϣ�ϲϓ�ϝϭϣΣϣϟ�ϥϭϔϳϠΗϟ�ΔϣΩΧ�˯ϼϣϋ�ϰϠϋ
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